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Agenda

« Creating your Google Analytics Account
» Reports & Metrics

« Create Goals

« Tracking Marketing Campaigns

* Resources
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What is Google Analytics?

« Web analytics tool used to track website performance and collect visitor insights.

« Gather insights on who your users are, how they arrive to your website, and how
they interact with your website

 Whatdevices are being used
 How long visitors have stayed
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Let’s take a poll!




New Account

What would you like to track?

Creating Your Account

Website Mobile app

Setting up your account

STEP 1 . Account Name
Create your Google Analytics account
http://google.com/analytics

Club of Cambridqge

Setting up your property

Website Name
Club of Cambridge g

Website URL

hitp:f - cambnage.alumciub.mit.edu
Industry Category
Online Communities «
Reporting Time Zone
United States - (GMT-04:00) Eastern Time
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http://google.com/analytics

Creating Your Account

STEP 2:
Email your tracking id and your website URL to encompasshelp@mit.edu

Tracking ID
UA-11111111-1

Send test traffic

Website Tracking

Global Site Tag (gtag.)s)

v have a G bis I"I"'l ny if paae. simoply ad sl E.D”Iﬁ.g me framm tha ninoet |
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mailto:encompasshelp@mit.edu

Google Analytics Reports

Real-Time
Audience
Acquisition
Behavior
Conversions

o kDb~
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Google Analytics Real-Time Reports

 Whois on the site right now?

Overview Create Shortcut
Pageviews
Right now Per minute = second
active users an site -_— — — — L
B DESKTOP M MOBILE — — — . —
] n |

Top Referrals: Top Active Pages:

Source Active Users pE Active Page

Active Users pe

There is no data for this view. 1. alum.mitedu/directary/#/directory-search-resuls

2 645%
2. alumaso.mit.edu/cas/login 2 645%
Top Social Traffic:
3. 1999 alumclass.mit.edu/s/...me.aspxTgid=27 Epgid=40652 1 3.23%
Source Active Users pE
4. | alum.mit.edu/aboutleadership/board- 1 3.233
There is no data for thia view.
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Google Analytics Audience Reports

« Whois visiting your website?

Age 26.23% of total users
". 15%
United States
" Users: 16,484 u
T
o 18-24 25-34 3544 45-54 55-54 G5+

v
1 I 15434
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Google Analytics Acquisition Reports

 How are users arriving to your website?

Social Metwork Sessions % Sessions
1. Facebock 275 | 42e6%
Top Channels
2. Linkedin 144 [ 23.29%
M Direct 3. Twitter o7 [ 15.82%
M Organic Search
, 4. Instagram a4 7.18%
M Email - 0
Referra 5. reddit 14 | 228%
Social
_ 6. YouTube 1M ] 1.79%
(Other)
Display 7. Quora 9 | 1.47%
Paid Search L
B. Hacker News 4 | 0.65%
g. Blogger 3 | 0.49%
10. Instagram Stories 3 | D.49% 12
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Google Analytics Acquisition Reports

» Acquisition — All Traffic — Source/Medium

Secondary dimension v | Sort Type: | Default v Q, | advanced | P = | R |

Acguisition Behavior Conversions = Goal 5: ALC Registration -

ALC ALC

Soures { Medum Bounce Rate Pages/ Awg. Session Ll e ALC Registration
Users & Mew Users Sessions Le Dar=tion D{Enﬁx?ef_lrlsfnn C-:-r[nﬁp[?::igns] {Goal 5 Value)
Rate)
68,013 33,657 07958 56.95% 3.32 00:02:37 0.19% 189 $6,615.00
direct) / (none 32,9635 27.668 42318 03.83% 3.04 00:02:135 0.09% 36 51,260.00
2 gle / mrgan 28,048 23,103 40,271 09.38% 3.54 00:02:50 0.17% 68 52,380.00
3 acebook / socia 930 500 1.184 78.04% 1.91 00:01:35 0.0B% 1 333.00
4. m.facebook.com / referrsa 689 431 BG5S 73.64% 1.75 00:00:53 0.00% 0 50.00
3. bing / organic 498 393 ikils] 33.73% 3.93 00:02:31 0.15% 1 333.00
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Google Analytics Behavior Reports

« How do users interact with your website?

® Pageviews

20,000

) \_ .
Maow 10 MNow 11 Moy 12 Mow 13 MNov 14

Pageviews Inique Pageviews Awg. Time on Page Bounce Rate

84,505 62,824 ©00:01:04

Site Content Page Title Pageviews % Pageviews

1. Login to the Infinite Connection 9869 [ 11.68%

Page Titls v 2. Giving to MIT 6742 ] 7.98%

Site Search 3. Directory 4784 | 567%

4536 | 5.55%

Events 3. MIT Alumni Association | alum.mit.edu 4,496 l 3.32%
6. MWew MITAA Brand Identity Celebrates Past, Present, and Future of Alumni Experience | alum.mit.edu 1834 | 2.18% 14
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Google Analytics Behavior Reports

« Behavior — Site Content — All Pages

Primary Dimension: Page [ Page Title P

Secondary dimension * | Sort Type: | Default - Q, advanced H e = T

. Unigque Pageviews Avg. Time on Page
Page Title Pageviews Entrances Bounce Rate % Exit Page Value

34,848 25,996 00:01:43 13,035 51.40% 37.41% $0.11

1. MIT Club of Northern California - Home 1,855 1,351 00:02:04 g22 28.83% 28.46% | 50003
2. MIT Club of Morthern California - MITCNC 2018 Annual Meeting 1,056 882 00:03:25 619 74.80% 62.69% @ S50.08
3. MIT Club of Northern California - Jain or Renew 751 552 00:02:25 225 30.67% 36.22% | 50.00
4. MIT Club of Boston - Home 699 582 00:01:30 473 44.87% 40.06% | 50.00
5 MIT Club of Mew York - Home 683 544 00:01:03 410 29.51% 27.67% | $0.00
6. MIT Club of Morthern California - Volunteer Spotlight 586 502 00:04:05 477 73.17% 72.53%  50.00
7. MIT Club of San Diego - Community Home 575 360 00:02:11 250 24.80% 22.61%  $0.00
8. MIT Club of Morthern California - Selution to Puzzle 567 395 00:01:44 342 69.30% 58.02% @ 50.00
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Google Analytics Behavior Reports

Primary Dimension: Page Page Title  Other

« Behavior — Site Content — All Pages l
-

Secondary dimension ~ | Sort Type: | Default = club of *Home Q | advanced F| @ = Hi
Page Title Pageviews A 4 Bounce -c-.=.'.e_ v
(compared to site average)
9,446 35.49%
1. | MIT Club of Northern California - Home 1,863 -28 65%
2. | MIT Club of Northern California - MITCNC 2018 Annual Meeting 700 _26_05%
3. | MIT Club of Northern California - Join or Renew 683 -18.82%
4. | MIT Club of Boston - Home 75 -35 26%
E. | MIT Club of New York - Home 472 -4.75%
6. | MIT Club of Northern California - Volunteer Spotlight 400 -31.64%
7. | MIT Club of San Diego - Community Home 355 -21.36%
8 | MIT Club of Northern California - Solution to Puzzle 328 £ 11%
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Google Analytics Conversion Reports

* How is the site performing against your goals?

@ ALC Registration {Geal 5 Cempletions)

. Aug 15 Aug 22 Aug 28

ALC Registration (Goal 5 ALC Registration (Goal 5 ALC Registration (Goal 3 ALC Registration (Goal 5
Completions) Value) Conversion Rate) Abandonment Rate)
o, 0,
189 $6,615.00 0.19% 0.00%
i, N PP . 4 N N —_ e P —. _.-_._,-._':\‘ 9

Boals . ALC Registration % ALC Registration (Geoal

Source [ Medium (Goal 5 A

_ "% 5 Completions )
Lompletion Locatio Completions)

Source / Medium L4 1. google / organic G8 - 33.98%

a6 Il 19.05%

20 B 1058%
4. BOD=/ home g | 423%
5. 6 | 317%
6. 6 | 3.17%
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Let’s take a poll!




Create Goals

ADMIN

Jo

Q %

je
I
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Create Goals

PERSOMAL TOOLS & ASSETS

Training Academy 2022

° Goal description

Mame

T T = T T
—'_-\_-'qu SIrson

Goal slot 1D

oal Id 6 [ Goal Set 2 -

Type

m
=
im
= |
T
1
I
1

I Destination ex thanks ht

Goal details

Canced
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Create Goals

ﬁ Goal description  edi

ﬂ Goal details

Destination

Regular expression - encompass’.aluml.mity.edu/s/1314/17form/interior\_aspx Case sensitive

Crr avarminle - e S —

Goal URL using Regular Expressions —
encompass\.alum\.mit\.edu/s/1314/17form/interior\.aspx\?sid=1314&gid=13&pgid=439
85&cid=67211&fid=67211&fb_ciuid=.*
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Create Goals

Funnel optionz

s o e B e e SEEEE PP NN ot o TLd e (" Y ety
=< =4 = =l o =4 (= FRE=LT R0 Byl =1 =L DA =, AT - - = S S - -
s T | = e Frr = = mmAe

T N
ot

]
i
i
i
H
i
]
+
(=]
1
i
3
e
I+
]
]
L=
o
i
i
[iT]
L
]
|
=
1
=
]
[=1
i
i
L=~ )
I
]
| |

Activities encompass.alum.mit.edu/s 1 314/17rorm
m - - - F— . - T - = » Fl b o
oling eNCoOMpasEs. alunm. mMit.edly s ) § O TT
Reaview encompass.alum.mit.edu/s1314,/17rorm
A
+ Add another Step
Verify this Goa Ses how often this Goal would hawe converted based on your data from the past 7 days

Cancel

Cancel
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Tracking Marketing Campaigns

Campaign URL Builder Form: * Website URL  https:/alum.mit.edu/alc

https://ga-dev-

tools.appspot.com/campaign o ’
-url-builder/ -

* Campaign Source | reminder

he referrer: (e.g. poogle , newsletter

Campaign Medium | email

larketing medium: {(e.g. cpc , banner , email

Campaign Name | ALC

https://alum.mit.edu/alc?utm_source=reminder&utm_medium=email&utm_campaign=ALC:

23
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https://ga-dev-tools.appspot.com/campaign-url-builder/

Track and Measure Marketing Campaigns

« Acquisition — Campaigns — All Campaigns

Reports @ Users
(© REALTIME
S AuDIENCE 'E
ACQUISITION
Aug B Aug 15 Aug 22 Aupg 28
> All Traff Primary Dimension: Source [ Medium
- g A Secondary dimension Default » Q, advance H e =+ =
> e e
Acquisition Behavior Conversions = Goal 3: ALC Registration -
>
Source | Medium 2 - 2 -
- ! Pages [ . ALC Registration ALC Registration .
v Campaigns - " New Uzers S Bounce Rate T Avg. .Seesmn {Goal 3 Conversion (Goal 5 fﬁ.l.l: Registration
Duration Rats) Completions) {Goal 5 Value)
546 129 1,995 | 44.51% 3.63 | 00:03:44 3.95% 63  $2,205.00
reminder / email i1} 7 =l 28.48 3.9z 00:04:00 3.30% a 5280.00
] BEHAVIOR 2. dinner / email 64 19 &2 50.23° 294 00:01:57 3.4° 3 5105.00
F 3. reg_open/ email a7 7 33 37.59 439 00:04:29 3.01% 4 5140.00
CONVERSIONS
4. facebook/social 57 6 82 64633 262 00:02:51 0.00% 0 50.00

Training Academy 2022
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Resources

All account

JA0 Analytics  Ajwe

* 0 ¥

Training Academy

Total Visits

13,042

A Pt

Awg. Visit Du

00:02:52

.
Ava. Pages [ Session
2.67 A

Goal Conversion Rate

0.00%

Visits by Day of Week Name

Day of Wesk Name

Hesgon s

Sessions by Device Category

W desktop W M tablet

13.042

Sessions

2022

Visits

@ Sessions

Pag and Bounce Rate by

Page Title

MIT Club of Northern Californiz - Home

MIT Club of Morthern Californiz Annual Meeting
MIT Club of Northern California - Join or Renew

MIT Club of Boston - Home

MIT Club of New York - Home

MIT Club of Northern Californiz - Volunteer

Club of San Die

mmunity Home

WIT Club of Nerthern Californiz - Solution to Puzzle

MIT Club of Washingten D.C. - Community Home

MIT Club of New York - The Red Viclin in Concert featurin

Sessions and Goal Completions by Scurce

Source [ Medium

{ (nons)

{ organic

k.com / referra
m.facebook com / refermal
yehoo / organic

outlook live.com / referrad
ReglsOpen62E [ Reglink
referal

ua Bell-REGISTER BY AUGUST 25

Pageviews

683

Bounce Rate
2383%

T480%

Goal Completions
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Resources

Dashboard: https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ

A Dashboard configuration was shared with you.
Flease choose a view from your Google Analytics account to import this configuration.

Select a view -

Club/Class/Group Dashboard

26
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https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ

Resources

« Google Analytics —
http://google.com/analvtics

* Club/Class/Group Dashboard —
https://analytics.qgoogle.com/analytics/web/template?uid=s
tTKhUHNRM-b3GYun9BGFQ

« Campaign URL Builder Form —
https://ga-dev-tools.appspot.com/campaign-url-builder/

« Regular Expressions for Creating Goals—
https://support.google.com/analytics/answer/10343247?hl=
en

27
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http://google.com/analytics
https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://support.google.com/analytics/answer/1034324?hl=en

Questions?




Thank you'
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