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Agenda
• Creating your Google Analytics Account
• Reports & Metrics
• Create Goals
• Tracking Marketing Campaigns
• Resources



What is Google Analytics?

• Web analytics tool used to track website performance and collect visitor insights.
• Gather insights on who your users are, how they arrive to your website, and how 

they interact with your website
• What devices are being used
• How long visitors have stayed



Let’s take a poll!
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Creating Your Account

STEP 1:
Create your Google Analytics account
http://google.com/analytics

http://google.com/analytics


8

Creating Your Account

STEP 2:
Email your tracking id and your website URL to encompasshelp@mit.edu

mailto:encompasshelp@mit.edu


Google Analytics Reports

1. Real-Time
2. Audience
3. Acquisition
4. Behavior 
5. Conversions
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Google Analytics Real-Time Reports

• Who is on the site right now?
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Google Analytics Audience Reports

• Who is visiting your website?
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Google Analytics Acquisition Reports

• How are users arriving to your website?
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Google Analytics Acquisition Reports

• Acquisition – All Traffic – Source/Medium
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Google Analytics Behavior Reports

• How do users interact with your website?
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Google Analytics Behavior Reports

• Behavior – Site Content – All Pages
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Google Analytics Behavior Reports

• Behavior – Site Content – All Pages



17

Google Analytics Conversion Reports

• How is the site performing against your goals?



Let’s take a poll!
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Create Goals
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Create Goals



21

Create Goals

Goal URL using Regular Expressions –
encompass\.alum\.mit\.edu/s/1314/17form/interior\.aspx\?sid=1314&gid=13&pgid=439
85&cid=67211&fid=67211&fb_ciuid=.*

45
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Create Goals
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Tracking Marketing Campaigns

https://alum.mit.edu/alc?utm_source=reminder&utm_medium=email&utm_campaign=ALC18

Campaign URL Builder Form: 
https://ga-dev-
tools.appspot.com/campaign
-url-builder/

https://ga-dev-tools.appspot.com/campaign-url-builder/


24

Track and Measure Marketing Campaigns

reminder / email

facebook / social

reg_open / email

dinner / email

• Acquisition – Campaigns – All Campaigns
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Resources
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Resources
Dashboard: https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ

https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ
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Resources
• Google Analytics –

http://google.com/analytics
• Club/Class/Group Dashboard –

https://analytics.google.com/analytics/web/template?uid=s
tTkhUHnRM-b3GYun9BGFQ

• Campaign URL Builder Form –
https://ga-dev-tools.appspot.com/campaign-url-builder/

• Regular Expressions for Creating Goals–
https://support.google.com/analytics/answer/1034324?hl=
en

http://google.com/analytics
https://analytics.google.com/analytics/web/template?uid=stTkhUHnRM-b3GYun9BGFQ
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://support.google.com/analytics/answer/1034324?hl=en


Questions?
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